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Cloudera Data Visualization Email design best practices

When creating emails or email campaigns, consider the following recommendations to improve readability,
accessibility, and user experience. By following these guidelines, you will improve your email’ s usability across
different devices and platforms, ensuring your message reaches your audience effectively.

» Keep email width between 600-800 pixels to ensure compatibility across most email clients and to display well in
preview panes.

* Useagrid-based structure and avoid complex elements that require advanced float or positioning settings. Simple
layouts are more likely to render correctly.

* Most email clients block images by default, so minimize their use and always include descriptive at text.

« Ensure that images that you add by URL can be accessed by al intended email recipients. Keep in mind that
emails may be forwarded beyond the initial distribution list.

« Avoid using images as the sole meansto convey critical information, as background images may fail to load in
some clients.

« Do not rely on images, or compositions of smaller images into alarge one, to communicate your message. While
large graphic elements may look very attractive in preview, they perform poorly.

» Usebasic, cross-platform fonts such as Roboto, Arial, Verdana, Georgia, and Times New Roman. Custom fonts
may not render correctly across all clients.

« Avoid elements that require Flash or JavaScript, because they may not be supported by the recipient's mail client.
For animations, use GIF files as a compatible alternative.

» Optimize for mobile users:

» Design emailsto be legible on small screens without zooming.
e Optimizeimages to prevent slow load times on mobile.
« Ensurelinks are easy to tap on touchscreen devices.

When developing HTML emails, follow these recommendations to improve compatibility, readability, and
responsiveness. Following these guidelines hel ps ensure your emails ook consistent, function correctly, and are easily
accessible on various platforms

e Structure your email layout using <table> elements, nesting tables as needed for more complex layouts. Tables
help ensure consistent rendering across different email clients.

e Set table dimensions and layout using element attributes (for example: cellpadding, valign, width) to enforce a
reliable box-model structure.

« Avoid complex code styles:

« Compound style declarations: font:#000 12px Arial, Helvetica, sans-serif;

» Shorthand code: #000 instead of #000000

e CSSlayout properties. slot, position, clear, visibility, and so on

» Complex selectors: descendant, child or sibling selectors, and pseudo-elements
* Inlineal CSS styles to enhance compatibility, as many email clients strip out embedded CSS.
« Useonly absolute URLs for images and host them on areliable server to avoid broken images.
» Do not code with JavaScript or Flash. Most email clients do not support these technologies.
e Optimize for mobile users:

« Make emails responsive using media queries to adjust font sizes and layout for smaller screens.
» Ensure clickable elements are at |east 46x46 pixels for easy tapping on touchscreens.

» Test email design by sending it to various email accounts to check compatibility across different services and
devices.
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